
 
Healthy Food Stores in North End Winnipeg 

As part of the Our Food Our Health Our Culture (OFHC) project in Winnipeg’s North End, a healthy food store 

program is being explored and piloted.  Such a program will work to increase access to healthy foods for people in 

North End Winnipeg through existing store infrastructure, providing new economic opportunities for storeowners and 

supporting healthy communities. 

The North End has been declared a “food desert” due to limited access to full-service grocery stores which includes 

healthy, fresh and affordable food items.  This has been exacerbated in recent years with the closure of several more 

large-scale grocery stores.  

Food deserts are more than a minor inconvenience to residents of these neighbourhoods.  Research has shown that: 

 People living in food deserts have high incidents of obesity and diet-related chronic disease; 

 Food deserts can limit potential for residential development; 

 The transportation costs for residents of food desert communities often means that those with limited 

incomes or mobility are paying the most to access food 

 In-store availability of healthy food options can affect consumers purchasing behaviors and has a positive 

impact on intake 

Incidentally, the North End also has a large number of convenience-style stores.  These stores primarily sell 

processed snack foods such as chips, chocolate bars, and pop.  Some stores do sell healthier food options, but 

these tend to be at high prices, which are often unaffordable to people with lower incomes and the quality of the fresh 

food is variable.  Nevertheless, this existing store infrastructure is a key part of the solution for increasing access to 

healthy food. 

Precedent : 

Across North America, Healthy Corner Store programs have been used to transform food deserts. 

1. Minneapolis:  This program offered stores “healthy makeovers,” small business advice around tracking 

sales, management, and food procurement, while also providing in-store healthy marketing tools, stipends 

for new products and bi-weekly check-ins.  It began with a pilot of 9 stores that eventually grew to almost 30.  

The major challenge was that the cost of purchasing from wholesalers was high due to the small order size.  

The program was initiated as a result of a city ordinance requiring corner stores to carry at least seven 

varieties of fresh produce.  (www.health.state.mn.us/divs/oshii/docs/Mpls_healthy_corner_store.pdf)  

2. Philadelphia:  This initiative was started as a pilot project by a non-profit organization and is now working 

with over 600 corner stores to offer at least four new healthy food products as well as promote healthy food 

through in-store marketing materials.  Participating stores get access to training and assistance to 

implement the changes, an annual $100 incentive payment, healthy marketing materials, and become 

eligible to apply to receive free refrigeration units, shelving, and other infrastructure. 

(http://thefoodtrust.org/what-we-do/corner-store)  

http://www.health.state.mn.us/divs/oshii/docs/Mpls_healthy_corner_store.pdf
http://thefoodtrust.org/what-we-do/corner-store


3. Washington DC:  This program was initiated by a non-profit organization in partnership with the Department 

of Health.  It’s pilot phase offered stores a $150 stipend to purchase new products, in-store marketing 

materials, publicity and promotion in the neighbourhood, assistance sourcing healthy food, small business 

information, and assistance applying for grants and loans.  All materials were translated into several 

languages to be able to work with stores owned by newcomers with little English skill.  The pilot program 

offered participating corner stores new produce to sell for three months free of cost.  In month four the 

owners paid 33% of costs, in month five, 66% of costs, and 100% of costs by month six.  All 30 participant 

stores remained in the program to the end of the pilot.  The pilot has since extended into an ongoing 

program.  (www.dchunger.org/projects/cornerstore.html; www.dccentralkitchen.org/healthcorners)  

Next Steps: 

We have scanned 15 successful programs from across North America.  All of these programs have undertaken 

similar steps: 

1. Research and engagement 

2. Providing benefits to store owners (marketing, training, incentives/grants) 

3. Formal or informal memorandums of understanding with stores 

4. Stipends to stores’ initial purchases 

5. Assistance to stores sourcing food 

Currently, OFHC is engaging community members in the NE in consultations (Food mapping workshops) 

regarding healthy food access in their communities.  We are also beginning to engage with retailers to determine 

what’s currently available, the state of certain stores (identified in the mapping), as well as interview store 

owners to gauge their interest in the project, and support needs. All of this information is being processed and 

put together to design a pilot project, to be implemented in 2014.  
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